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human centered design




understanding people & practices

in context
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inform and inspire design process




inform and inspire design process

develop concepts, 3 - 15 vears




research methods
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shadowing










day in the life




home & contextual interviews




the role of the mobile phone
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observations
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what people say, what people dd_










"f lost or or stolen? | O Yes (=g e g it o2

.....
.................................................
..........

there? PYes 0O No S 34 B L 5 e
le | Ag’e Dy - Dominant Hand Left O Right

: Nokia can use the data generat
d agree with the study purpose and agree that genera
ang comments, for publicizing the result of thls research. The data will noY be u

Date: QS Zi{ @é

Signature: __

culturally & ethical responsible




=
(g ®]
Q
)
I
./
2




local collaboration




where’s the value?




convergent validity
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how does it affect what is designed?




literacy & communication
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shared phone use







shareditise







mobile TV early adopters




mobile TV = personal TV
supporting.shared experiences =




new research: where’s the phone




Where do people carry phones?
Why is it interesting?







where do people carry phones?

male 60% trouser pockets
female 61% handbags
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frequency of missed communication?

30% of pocket carriers and 50% of handbag carriers sometimes or
always miss incoming mobile phone communication




factors affecting carrying position

driven by ease of carrying and interaction versus protection from
damage, loss and theft
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phone carried in belt pouch, males

Tokyo Milan LA Beljing Ji Lin City
0% 4% 10% 19% 38%







phone strap usage




ying wallets/purses
Beijing Ji Lin City
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why interesting?

Age & gender

Strategies for clustering, containing and protecting objects
Likelihood of physical personalisation

Challenge assumptions such as the prevalence of wallet/purse use
and 24/7 connectivity




convergence




de-convergence

minaturization, flexible components




when an object can be any shape or size,

what shape or size should it be?







